Wildlife Rehabilitators of North Carolina (WRNC)

February 26, 2006

Newsletter Advertising Policy   (The information contained herein is solely for internal use and not to be utilized as a bargaining tool to secure donations or authorized for dissemination outside WRNC board members.)

Throughout the year, WRNC board members approach a variety of businesses to procure donations to raffle at our annual symposium.  Occasionally, donating organizations, unique to wildlife rehabilitation, will ask to be recognized through free advertising in our quarterly newsletter which enables them to reach a “golden” target audience, lifting their brand impact.  To accommodate a company’s request the following guidelines are provided:

· The responsibility for creating the requested advertisement lies with the donating organization.  

· The donating organization is required to submit a designed, ‘ready for print’ advertisement in accordance with (our use of) the table below.

· Advertisement size is relative to the equivalent of a standard 8 ½ x 11-printed page. 

· Pictures, logos or symbols may be included if they do not exceed advertisement size as stated.  
· Discounts must state when offer expires; ad will not run beyond expiration date.  
	Donation  Amount

(money, merchandise or discount)


	      Advertisement  Size
	      Term to Run

	
	10% discount


	
	2 line advertisement
	
	2 Quarters

	
	25% discount
	
	3 line advertisement  or

business card size
	
	3 Quarters

	
	$25.00


	
	2 line advertisement
	
	2  Quarters

	
	$50.00
	
	3 line advertisement  or

business card size
	
	3  Quarters

	
	$100.00 


	
	1/8 page advertisement
	
	2  Quarters

	
	$150.00


	
	1/8 page advertisement
	
	3 Quarters

	
	$200.00


	
	1/8 page advertisement
	
	4  Quarters

	
	$500.00


	
	¼ page advertisement
	
	4  Quarters


For example:   If a company donates $100.00 (either merchandise or money) and asks for an advertising trade, our contact representative is authorized to let the company know they will receive a 1/8 page ad (equivalent to standard 8 ½  x 11 page) that will run in the WRNC Newsletter for two quarters.  

Companies and organizations that donate to the WRNC and/or symposium efforts will continue to be acknowledged during the annual symposium, and their names will appear on the list of all donors in our electronic newsletter, regardless of request for advertising space exchange.

Although the WRNC will not actively request donations based upon the trade for free advertising, running the occasional “donation for advertising space” when requested by a donating company, provides a valuable information service to our members.

Linda Bergman, President

